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UK the most expensive for night at the flicks

13 November 2007

An international price comparison study has highlighted the UK as the World’s most expensive

country for a cinema ticket. Brits also pay top whack for condoms, cigarettes and travel.

The annual study by www.PriceRunner.co.uk, the price comparison service, revealed that the
average price of a cinema ticket in the UK is a staggering £8.90, compared to Hungary where a
night at the flicks is just £3.14, which is 65% cheaper. Across the 29 cities included in the study,
London is the second most expensive city overall with Brits paying over the odds for a vast array
of consumer goods, including mobile handsets and other gadgets; with devices like the Microsoft
Xbox costing a whopping £269.66 in the UK, compared to just £161.73 in Tokyo and £178.63 in
New York.

Condoms getting cheaper

Although the UK is still one of the most expensive places to buy condoms, prices have been
steadily falling. In 2003, 12 Durex condoms would have set you back £9.31, whereas now they
cost just £7.57. Shanghai has the best global price on condoms with 12 costing only £2.27.

Shanghai is also cheapest for cigarettes with 20 Marlboro Lights costing a measly £0.92.

The global PriceRunner study shows that the price of cigarettes has steadily risen in the UK, with
a packet of 20 Marlboro Lights costing £4.95 in 2003 compared with £5.33 today.

Mattias Berg, UK Managing Director, PriceRunner commented “Not only is London the most
expensive place in the World to watch a film, but Brits have to pay more than anyone other
country on a number of key consumer goods. It's good to see that condoms and other items are
coming down in price, but Brits still get a raw deal on entertainment items such as cinema

tickets.”

Christmas gadget guide — go east!

With Christmas just a few weeks away now Tokyo is the place to go for electrical bargains, with
gadgets like Apple iPods, mobile phones and games consoles available at rock bottom prices.
You can pick up a Nintendo Wii for just £107.22 in comparison to £192.99 here in the UK.
However, if gadgets are your game, you would be well advised to steer clear of Norway where a
Nokia N95 will set you back a wallet-busting £542, which makes Tokyo’s price of £258 look even
better. Houston is great for DVD players with a top-of-the-range recordable LG available for £434.
While you're there why not get a new TV too, with a 32 inch flatscreen Panasonic Viera on sale
for £420, well under half the price in Norway (£1115).



Scandinavia —it’s cold and expensive
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Those in the Nordic countries have it rough, not only do temperatures reach as low as -15 °C

they also have the highest prices in the world for Milk, vodka, Bic Macs, cigarettes, consumer

electronics, travel and even toys. Of the 26 items included in the study Norway was most

expensive for 11 of them.

About The Study

Below is the international ranking list for 2007 based on the common products. England is the

Percent cheaper/
more expensive
compared to

Ranking international
207 average.
Bejjing 1 -47%
Lithuania 2 -40%
Shanghai 3 -38%
Poland 4 -23%
Czech Republic 5 -23%
Portugal 6 -22%
Hungary 7 -22%
Houston 8 -20%
Los Angeles 9 -17%
Miami 10 -10%
Spain 11 -8%
Denver 12 -7%
Greece 13 -6%
Tokyo 14 -3%
New York 15 -2%
Chicago 16 -2%
Italy 17 0%
Seattle 18 1%
Austria 19 7%
Netherlands 20 7%
Belgium 21 7%
Germany 22 13%
Finland 23 17%
Ireland 24 21%
Denmark 25 30%
France 26 31%
Sweden 27 34%
England 28 38%
Norway 29 83%

International average based on common product availability

in the 29 cities

second
most
expensive
country
compared to
the
international

average.



Full product list and key findings
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Product City Lowest price Highest price City

1 litre Petrol Bejjing £0.27 £1.04 | France

1 litre standard milk (3% fat) Czech Republic £0.44 £1.13 | Norway

Absolut Vodka. 700 ml Tokyo £5.28 £23.97 | Norway

Mp3 player: Apple iPod Classic 80

GB Black Tokyo £121.44 £248.53 | Poland

Digital camera: Canon Digital IXUS

850 IS Silver New York £146.30 £304.98 | Ireland

Cinema ticket for one adult on a

Saturday evening. Hungary £3.14 £8.90 | England

Coca Cola. 33 cl can Bejjing £0.14 £1.18 | Norway

Coffee. 33 cl. take away. size small Portugal £0.42 £2.09 | Shanghai

Condoms: Durex Elite. 12 pack Shanghai £2.27 £8.99 | Ireland

DVD film: James Bond film: Casino Bejjing/

Royale. widescreen DVD version Shanghai £4.25 £17.58 | France

DVD player: LG BH100 Houston £434.40 £958.28 | Sweden

Marlboro Lights. packet of 20

cigarettes Shanghai £0.92 £6.06 | Norway
Bejjing/

Mc Donald's Big Mac burger only Shanghai £0.75 £3.65 | Norway

Game console: Microsoft Xbox 360

Premium (20GB) Tokyo £161.73 £319.19 | Poland

Nappies: Pampers. New Baby. size

Midi. 4-7 kgs. package of 28 Bejjing £2.95 £7.02 | Greece

Game Console: Nintendo WII Tokyo £107.22 £232.01 | Norway

Mobile phone: Nokia N95 Tokyo £258.99 £542.52 | Norway

One way adult bus ticket in one city

zone Bejjing £0.09 £2.71 | Norway

Flatscreen LCD tv: Panasonic Viera

TX-32LXD70 Houston £420.26 £1115.42 | Norway

External hard drive: Seagate

FreeAgent Pro 500GB / e-SATA /

USB2.0/7200rpm Miami £79.07 £216.19 | Lithuania

Videocamera: Sony HDR-SR7 60GB | Tokyo £564.67 £1049.14 | Ireland

Game console: Sony Playstation 3

(60 GB) Tokyo £188.14 £500.97 | Poland

Lap top: Sony Vaio VGN-AR41L Austria £823.07 £1145.40 | Ireland

Tampons: O.B. Pro Comfort. 16 pack | Shanghai £0.79 £3.58 | Belgium

GPS: TomTom One Belgium £133.51 £274.11 | Norway

Toy: Transformers™ Optimus

Prime® Voice Changer Helmet Denver £14.54 £49.69 | Norway

The store prices were collected by PriceRunner employees across 29 cities. The cities included:

Vienna, Austria

Bejjing, China

Brussels, Belgium
Chicago, lllinois
Prague, Czech Republic
Copenhagen, Denmark
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Denver, Colorado
London, England
Helsinki, Finland
Paris, France

Berlin, Germany
Athens, Greece
Houston, Texas
Budapest, Hungary
Dublin, Ireland

Rome, Italy

Vilnius, Lithuania

Los Angeles, California
Miami, Florida
Amsterdam, Netherlands
Manhattan, New York
Olso, Norway
Warsaw, Poland
Lissabon, Portugal
Seattle, Washington
Shanghai, China
Madrid, Spain
Stockholm, Sweden
Tokyo, Japan

-ENDS-
For further information please contact:
Text 100
Dan Gamble Haran Ramachandran
T: 0208 846 0761 T: 0208 846 0727
E: dan.gamble@text100.co.uk E: haranr@text100.co.uk

About the study

Where possible, three prices were collected for each product and the mean average was used as the country’s price for
the product. No less than two prices per product per country have been used, with the exception of those products where
prices are standardized, e.g. alcohol in Sweden or McDonalds. Prices, in most cases were collected from multiple-outlet
retailer stores, to ensure that they are as closely representative of each country’s typical prices as possible.

The prices were collected October 1-12, 2007 and exchanges rates were from
Bank of England, http://www.bankofengland.co.uk/ during Oct. 8-12, 2007.

About PriceRunner

www.PriceRunner.co.uk, a division of ValueClick, Inc. (Nasdag: VCLK), is the UK's most comprehensive and independent
price comparison company. Online prices are updated on a daily basis by a specialist team that develops and manages
cutting edge technology which hunts down the cheapest online prices available. PriceRunner is unique in that, unlike
other price comparison sites, a dedicated team of PriceRunners also checks prices in high street stores. PriceRunner
always lists the cheapest price first and is completely independent in that it lists all retailers, regardless whether they pay
or not, to provide consumers with a complete overview of the market.

About ValueClick:
ValueClick, Inc. (Nasdag:VCLK) is a leading global provider of digital marketing solutions, enabling
advertisers, agencies and publishers to reach consumers through all major online marketing channels.
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Through its four main businesses; vecmedia, Commission Junction, Mediaplex and PriceRunner, ValueClick
provides a comprehensive portfolio of digital marketing solutions.

For more information, please visit www.valueclick.co.uk

This release contains forward-looking statements that involve risks and uncertainties, including, but not
limited to, ValueClick's ability to successfully integrate its recently completed Fastclick and Webclients
mergers, trends in online advertising spending and estimates of future online performance-based
advertising. Actual results may differ materially from the results predicted, and reported results should not be
considered an indication of future performance. Important factors that could cause actual results to differ
materially from those expressed or implied in the forward-looking statements are detailed under “Risk
Factors” and elsewhere in filings with the Securities and Exchange Commission made from time to time by
ValueClick, including: its Annual Report on Form 10-K filed on March 31, 2006 and amendment to its Annual
Report on Form 10-K/A filed on April 21, 2006; its current report on Form 8-K filed on February 27, 2006;
recent quarterly reports on Form 10-Q and Form 10-Q/A, other current reports on Form 8-K; its amended
registration statement on Form S-4, filed on September 27, 2005; and its final prospectus on Form 424B3
filed on September 28, 2005. Other factors that could cause actual results to differ materially from those
expressed or implied in the forward-looking statements include, but are not limited to, the risk that market
demand for online advertising, and performance-based online advertising in particular, will not grow as
rapidly as predicted. ValueClick undertakes no obligation to release publicly any revisions to any forward-
looking statements to reflect events or circumstances after the date hereof or to reflect the occurrence of
unanticipated events.
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