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COMMISSION JUNCTION UNIVERSITY SET FOR A BIGGER 2007 

Keynote speakers announced 
 
 
Commission Junction, one of the world’s leading affiliate marketing companies, has signed up two 

well respected UK business leaders to provide keynote speeches at Commission Junction 

University (CJU) 2007, on 21 and 22 June. 

 

Tim Waterstone, founder of Waterstone’s book stores, Chairman of Chelsea Stores (including the 

Daisy and Tom brand and until recently the Early Learning Centre retail chain) and former 

Chairman of HMV Media Group plc, will be opening the event on 21 June. 

 

Liz Jackson MBE, founder and MD of business-to-business telemarketing and lead generation 

company, Great Guns Marketing and winner of numerous business awards, will open the second 

day’s agenda. 

 

Other speakers included in the comprehensive agenda at one of the UK’s most authoritative online 

marketing conferences will include:  

Rebecca Jennings, Senior Analyst, Forrester; 

Stephen Taylor, Regional Vice President and MD, Yahoo! Europe; 

Jay Stevens, Vice President Operations, EMEA, MySpace; 

Catriona Campbell, Director, Foviance; 

Emmanuel Brunet, Managing Director, Carat Interactive France;  
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Vinny Lingham, affiliate, and founder, incuBeta (parent company for Clicks2Customers); and  

Jeremy Palmer, affiliate and founder, Quit Your Day Job, an online affiliate education resource. 

 

Alison Guise, UK Managing Director for Commission Junction and Mediaplex said “Last year’s 

event was so successful that we’ve extended Commission Junction University 2007 to a two day 

event, with more exciting speakers in attendance.  We’ll be addressing an even wider range of 

industry issues with a truly European focus, and we look forward to announcing more speakers in 

the coming weeks.” 

 

The two day conference will be held at the prestigious Landmark Hotel in London.  Online 

registration is now open and conference passes cost £299, with an early discount of £100 for 

delegates registering before 31 May.  For further information and more details on the current 

agenda, please go to: http://registration.finishingtouchevents.co.uk/lp/CJUinterest/register?1=1.  

The agenda and speakers from 2006 can be found at 

http://uk.cj.com/news/cju2006_agenda_uk.html.

 

-Ends- 
 

Contact Details 
 
ValueClick Europe 
Lisa Hancox 
PR Manager 
Tel: +44 (0)20 8785 5835 
M: +44 (0)7881 820862 
Email: lhancox@valueclick.com  

 

 
About ValueClick:  
ValueClick Inc. (Nasdaq: VCLK) is one of the world’s largest integrated online marketing companies. Through 
its individual brands, ValueClick offers comprehensive and scalable solutions that deliver cost-effective 
customer acquisition for advertisers and revenue for publishers. ValueClick provides advertisers and 
publishers with performance-based solutions through all online marketing channels. Brand offerings include: 
 

 vcmedia - online advertising network and ad sales for advertisers and publishers 
 Commission Junction - affiliate marketing 
 PriceRunner.co.uk – the UK’s most comprehensive and independent price comparison website 
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 Mediaplex - intelligent technology for digital marketing, including adserving, email marketing and paid 
search bid management. 

For more information, please visit www.valueclick.co.uk.  

This release contains forward-looking statements that involve risks and uncertainties, including, but not limited to, 
ValueClick’s ability to successfully integrate its Fastclick and Webclients acquisitions, trends in online advertising 
spending and estimates of future online performance-based advertising. Actual results may differ materially from the 
results predicted, and reported results should not be considered an indication of future performance. Important factors 
that could cause actual results to differ materially from those expressed or implied in the forward-looking statements are 
detailed under “Risk Factors” and elsewhere in filings with the Securities and Exchange Commission made from time to 
time by ValueClick, including, but not limited to: its Annual Report on Form 10-K filed on March 31, 2006 and an 
amendment to its Annual Report on Form 10-K/A filed on April 21, 2006; its current report on Form 8-K filed on 
February 27, 2006; recent quarterly reports on Form 10-Q and Form 10-Q/A; other current reports on Form 8-K. Other 
factors that could cause actual results to differ materially from those expressed or implied in the forward-looking 
statements include, but are not limited to, the risk that market demand for online advertising, and performance-based 
online advertising in particular, will not grow as rapidly as predicted. ValueClick undertakes no obligation to release 
publicly any revisions to any forward-looking statements to reflect events or circumstances after the date hereof or to 
reflect the occurrence of unanticipated events. 
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